CAMPAIGN

MAKING THE FUTURE

As of April 30, 2009

e $515.3 million raised, 198% of $260 million original goal
e 3$464.1 million received in cash, $51.2 million in outstanding pledges

¢ Only two other Canadian universities have surpassed $500 million in their
fundraising campaigns — University of Toronto and University of Alberta

e $154.2 million in endowment support
e 58,000 donors (excluding students)

e $17.4 million donated by students
e $13.1 million contributed by 2,418 faculty, staff and retirees

e $206.2 million contributed by alumni

e 52 donors donated $1 million or more

e Largest gift made to Waterloo - $101 million from Mike and Ophelia Lazaridis
e Waterloo has four of the 10 largest gifts made to education in Canada

e Youngest donor to campaign — Boaz Van Veen was four years old when he
first contributed the contents of his piggy bank to the Murray Alzheimer
Research and Education Program (MAREP)

e $18.9 million raised by the university colleges: St. Jerome’s University, St.
Paul’s College, Conrad Grebel University College and Renison University
College

e $7.7 million in realized bequests

Campaign by Major Projects (May 2000 to April 2009)

Unrestricted 0.5M 0%

Scholarships 77.2M 15%

Programs 124.7M 24%

Library 6.8M 1% Buildings 102.2M 20%

Research 108.4M 21%

Chairs/Professorships 95.5M
19%




Campaign Donor Constituency (May 2000 to April 2009)

Foundations 39.6M 8% Students 17.4M 3%

Friends 77.2M 15%

Faculty/staff/retirees 13.1M 3%

Organizations 161.8M 31%

Alumni 206.2M 40%
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Contact: Linda Kieswetter, Associate Vice President - Principal Gifts and Campaigns
Office of Development | 519.888.4567, ext 32961 | lindak@uwaterloo.ca




